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Delivering a fair, prosperous 

and environmentally sustain-

able future is a priority policy of the 

European Union. The roadmap to 

get there is based on higher growth 

and more jobs in a greener econo-

my. This will be achieved through 

coordinated economic, employ-

ment and environment policies.

Pooling eff orts between the EU 

member countries gives the best 

guarantee for the benefi ts of this 

strategy to be fairly shared across 

the EU and for them to become 

available to future generations. It is 

not an easy task, but one which EU 

leaders know goes to the heart of 

citizens’ concerns.

The solidarity which underlies the 

strategy brings proven advan-

tages. Countries such as Ireland 

and Spain are good examples of 

how EU membership can increase 

the pace of economic develop-

ment across the EU as a whole. 

Membership of the EU has not only 

created jobs and brought greater 

prosperity in these countries; it has 

also created new markets – and 

jobs – for citizens and businesses 

in other EU countries.

Towards a 
sustainable future

What worries EU citizens most – opinion 
poll in spring 2008 (%)

The Lisbon strategy – how does it 
work?
The EU’s jobs and growth strategy is also known as the Lisbon strategy, 

after the city where EU leaders adopted it in 2000.

Under this strategy, EU countries have agreed on a number of precise tar-

gets and indicators for their joint eff orts to create more jobs and growth. 

The main ones are that by 2010 the employment rate should have in-

creased to 70 % and investment in research should have risen to 3 % of 

GDP (gross domestic product).

Most of the eff orts are made in the individual EU countries, as education 

and labour market policies are their responsibilities. But every year, the 

countries report on how they are progressing and the status is discussed 

by heads of government at their annual spring summit, where jobs and 

growth are always at the top of the agenda. In this way, the countries share 

good ideas with each other on how to create jobs.

In some areas, EU laws or grants from the EU budget are needed. Then, 

the European Commission makes a proposal. After discussing the proposal 

with non-governmental organisations and other representatives of civil 

society, the European Parliament and the Council of Ministers take the 

 fi nal decision. 

Terrorism

The educational system

Housing

Taxation

Immigration

Pensions

Healthcare system

Economic situation

Crime

Unemployment

Rising prices/inflation 37
24

20
20

19
12

11
10

9
8

7

Based on people’s top two concerns

Source: Eurobarometer

Research underpins growth 

and job creation

©
 V

an
pa

ry
sm

ed
ia



Modern societies are based on 

knowledge – particularly the 

developed economies faced with 

competition from emerging econ-

omies in a globalised world. The 

answer to the challenge of globali-

sation is not to turn in on ourselves 

by relying on new forms of protec-

tionism, but to innovate. The same 

is true of the other great challenges 

of the modern world – ageing 

populations and preservation of 

the environment, in particular cli-

mate change.

We are studying longer, working 

longer, living longer and having 

fewer children. This is changing the 

nature and needs of our societies. 

It requires fresh thinking. People 

need to be encouraged to extend 

their working lives – sometimes on 

a part-time basis as they grow older 

– and given the possibility to do so 

through opportunities for lifelong 

learning. This benefi ts the individ-

ual and society. It brings dynamism 

to the economy and with it come 

tax revenues. These are needed to 

maintain the social welfare systems 

we have today, including pensions 

for all.

Climate change is the other great 

challenge, coupled with a general 

problem of environmental degrad-

ation and loss of biodiversity. We are 

currently using the world’s re sources 

at a rate that is unsustainable.

The EU jobs and growth strategy 

is about creating jobs and sustain-

able growth in response to these 

 challenges, based on:

 ■  knowledge and innovation,

 ■  unlocking business potential,

 ■  investing in people, and

 ■  a greener economy.
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The challenges of 
the modern world
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Computer modelling 

drives modern 

manufacturing

©
 V

an
pa

ry
sm

ed
ia



J
O

B
S

 A
N

D
 G

R
O

W
T

H
 IN

 T
H

E
 E

U
 

 
K

N
O

W
L

E
D

G
E

 A
N

D
 I

N
N

O
V

A
T

I
O

N
 B

R
I

N
G

 G
R

O
W

T
H

The EU wishes to become one 

of the most dynamic and 

knowledge-based economies in the 

world. In order to do so, it must keep 

up with new technologies and with 

its competitors. Free movement of 

knowledge in the EU has become 

as important in achieving this as 

free movement of goods, services, 

cap ital and people – the four fun-

damental freedoms which lie at the 

heart of the EU.

Meeting the challenge

To meet the knowledge challenge, 

the EU has decided to use 3 % of the 

economic wealth it produces each 

year (expressed as GDP) for research 

and development (R & D). In 2006, 

the fi gure was only 1.8 % compared 

with 2.6 % in the United States and 

3.3 % in Japan. The fi gure for China in 

2005 was 1.3 %, but the rate at which 

R & D spending is increasing relative 

to national wealth is much faster. 

China has the potential to overtake 

the EU by the end of the decade if 

this trend continues. But EU coun-

tries are stepping up to meet the 

3 % target. They have all developed 

ambitious strategies to increase re-

search and development and stimu-

late innovation in their countries. The 

spending of public money on R & D 

has signifi cantly increased. Consider-

able eff orts are also being made to 

encourage private companies and 

organisations to invest in R & D by 

off ering them tax reductions.

Innovation which creates jobs with a 

high ‘knowledge content’ is the key 

to staying competitive. The level of 

innovation is measured by, for ex-

ample, the number of broadband 

Internet connections, the availability 

of funding for start-up businesses 

trying to bring their innovations to 

the market, exports of high-tech 

products, the number of patent ap-

plications and the number of peo-

ple with a university or equivalent 

education.

The EU’s target that all schools have 

high-speed Internet access by 2010 

is just one example of how the EU 

acts in this area. The EU is lagging 

behind in all these areas compared 

with the United States and Japan, 

but the gap is narrowing, particularly 

with the USA.
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Knowledge and 
innovation bring 

growth

Spending on research and development 
in 2006 (% of GDP)

United States

(1) 2005

2.6

Japan 3.3

China(1) 1.3

EU objective for 2010 3.0

EU 1.8

Source: Eurostat

Connecting schools to the 

Internet is essential for our 

future competitiveness
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From the laboratory to the 
marketplace

Europe needs to bridge these gaps, 

and at the same time become more 

skilled at translating successful re-

search results in the laboratory into 

products that can be sold. This is a 

key reason why the EU is spending 

over 50 billion euro on research be-

tween 2007 and 2013. This money 

is over and above what EU coun-

tries themselves spend. It goes into 

projects where scientists from sev-

eral member countries cooperate in 

areas as diverse as nanotechnology 

and aerospace.

A new European Institute of Innova-

tion and Technology, launched in 

2008, is further strengthening the 

link between science, higher educa-

tion and innovation. It is encouraging 

the formation of networks which can 

transform innovative ideas into job 

opportunities in areas such as climate 

change, renewable energies and the 

next generation of information and 

communication technologies.
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Clustering for growth
It is an advantage when several companies in the same business sector 

are located in the same region. The people who work in them tend to 

exchange knowledge with each other and the companies can cooperate 

on higher education and publicly funded research.

This is known as a ‘cluster’. It can create a so-called ‘knowledge triangle’ – 

 networks of science, higher education and innovation – which is key to a 

 competitive economy.

Governments and regions often try to create new clusters.

In the Czech Republic’s eastern regions of Moravia and Silesia, the loss of 

traditional coal-mining and steel-producing industries led to almost 20 % 

unemployment. The region therefore set up clusters in sectors ranging 

from car manufacturing to IT, to help it get back on its feet.

The EU has provided money to help these clusters get started. It has also 

provided help with tapping into the experience of others. “The clusters in our region have had the opportunity to be 

inspired by the example of others through our association with the Clusters Linked Over Europe (CLOE) project,” says 

Petr Nemeth, Manager of the Envicrack cluster set up in 2005. Most of the 26 members are small and medium-sized 

enterprises but it also includes two research companies and a university. Together they specialise in utilising pyrolysis 

technology for processing waste and producing electricity and heat.

“Through communication with colleagues from Germany, Hungary, Sweden and Slovakia, we have been able to use 

others as a benchmark for our own progress and learn from their best practice.” But it is a two-way street, Nemeth 

stresses: “We have learned, but CLOE has also provided us with an opportunity to off er our experiences to others in 

cluster development.”

A key focus for one 

Czech cluster: turning 

wood shavings into 

energy

©
 C

on
st

ru
ct

io
n 

Ph
ot

og
ra

ph
y/

Co
rb

is



Businesses have benefi ted con-

siderably from the EU’s single 

market where there are no internal 

borders to hold up the movement 

of goods. When faced with more 

competition, businesses innovate 

and lower their prices. They can 

then better compete with products 

made in other countries, both on 

the EU market and on the markets 

in the rest of the world. It is esti-

mated that 2.75 million of the total 

number of jobs created between 

1996 and 2006 would not have ex-

isted without the single market.

However, the single market works 

better for goods than for services, 

and rules opening up markets are 

sometimes breached. There are also 

areas where it has not yet been pos-

sible to agree on rules to remove 

obstacles to trade, particularly in 

the fi elds of services and fi nancial 

markets.

Cutting the red tape

In addition, existing rules are some-

times unnecessarily complex. The 

European Commission is in the 

middle of an ambitious programme 

to reduce bureaucracy for business, 

arising from EU rules, by 25 % be-

tween 2007 and 2012. This will also 

reduce costs.

But the single market is not just 

about physical fl ows of goods and 

services. It is also about providing 

competitive infrastructure for these 

fl ows – free energy markets where 

consumers can choose among dif-

ferent providers, cheaper telecom-

munications and integrated road 

and railway networks linking the 

furthest corners of the EU.
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Competitive 
 businesses create jobs

Spreading the benefi ts fairly
More than 40 % of the EU’s budget goes directly into creating jobs and growth, 

and spreading the benefi ts fairly across the EU. This is in order to narrow the gap 

between the less fortunate and the better-off , both in terms of individuals and 

whole regions. The money is channelled through the European Social Fund, the 

European Regional Development Fund and the Cohesion Fund. Together, they 

have nearly 60 billion euro annually to spend.

The European Social Fund (ESF) spends money on helping workers and compa-

nies adapt to change, improving access to employment for jobseekers, the un-

employed, women and migrants, promoting social integration of disadvantaged 

groups, combating discrimination, and improving education systems. Every year, 

the fund helps train 4 million people, and 2 million unemployed people fi nd a job 

after having participated in ESF projects. It is estimated that the ESF will create 

nearly half a million new jobs between 2008 and 2015.

The Regional Development and Cohesion Funds focus on areas of the EU with 

below average per capita income or where unemployment is particularly high. 

The money goes to companies to create sustainable jobs and to infrastructure 

projects, particularly those that will improve research and innovation, telecom-

munications, the environment, energy and transport. It supports regional and local development, including cross-border 

cooperation. Many trans-European networks, such as roads, bridges and railways, and power and gas transmission net-

works vital to linking the furthest corners of the EU, also receive money from these funds. So do energy or transport projects 

with a clear environmental benefi t. 

EU funds are not just for 

jobs in industry
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Targeting small 
and medium-sized 
enterprises

Job creation and growth will also stag-

nate if the EU’s small businesses do 

not innovate. Across the EU, there are 

around 23 million small and medium-

sized enterprises (SMEs). They provide 

two thirds of all the jobs in the EU.

The competitiveness and innovation 

framework programme (CIP) with 

over 2 billion euro in funding for the 

period 2007–13 has been designed 

for them. The programme supports 

development of business and indus-

trial innovation, and better access 

to fi nance and business services. It 

helps SMEs adopt new information 

and communication technologies, 

and promotes the increased use 

of renewable energies and energy 

effi  ciency.
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Tapping into the sailing boom
Sailing is big business for Europe’s tourist industry, but Italy does not have 

nearly as many berths for summer sailors as its competitors around the 

Mediterranean. The EU has helped remedy this in Puglia, one of the poorer 

regions of southern Italy.

EU funds provided part of the fi nance needed for a new marina with 650 

berths and a number of small businesses – from a ship’s chandler to an 

Internet cafe – at Vieste, a historic city on Italy’s Adriatic coast.

‘The recreational sailing sector is booming,’ says Ersilia Nobile, the mayor 

of Vieste, ‘and the demand for berths seems endless. For each kilometre of 

coastline, Italy only has one third the number of berths that France has. We 

were convinced that building a new port here would be a winner.’

This marina project was part of a broader programme to create tourism jobs 

in the region, which not only involved investing in infrastructure but also de-

veloping the region’s cultural attractions and marketing them as a package.

An EU-funded marina has 

created more tourism jobs 

in Vieste

©
 p

ix
el

io

Funds for SME software development
Having worked as a quality engineer in the electronics industry for a number of years, Ireland’s Ann Sheahan had become 

frustrated by the lack of commercially available software tools to model the production process in small manufacturing busi-

nesses. So she decided to develop them herself.

Participating in an EU-funded research project is helping her achieve her goal. The project is coordinated by an Irish university, 

but involves another Irish university and universities and small businesses from across the EU, including the Czech Republic, 

Denmark, Germany, France and the United Kingdom. ‘The key advantage for us as an SME is that we wouldn’t have had exper-

tise across such a wide area ourselves,’ Sheahan says. ‘What this is doing is taking the best in class from all the diff erent areas. 

Each research institute is advancing the science in their individual area, and then the project is bringing it all together.’

It is also helping her company expand into new markets. ‘Most of our customers up to now would have been in Ireland or the 

UK, but the project is giving us access to a lot of other European markets, which we would otherwise have found diffi  cult to 

break into.’



Creating more and better jobs 

that are high in knowledge 

content and more satisfying for the 

people who do them is important 

in its own right. But it also benefi ts 

society. Firstly, the more people in 

work, the fewer people are left be-

hind by economic development. 

Secondly, the higher the knowledge 

content of the jobs, the greater the 

value of each person’s work – i.e. 

what economists call ‘productivity’.

Having more people in work, doing 

jobs with high value added is the 

key to remaining competitive and 

to generating enough income 

to maintain the social welfare 

and pensions that we are used to 

today.

There is, of course, no point in cre-

ating better jobs, if there is no-one 

with the right education and skills 

to fi ll them. EU countries work 

together to ensure that their em-

ployment and education policies 

prevent this happening. They have 

agreed on specifi c targets for em-

ployment and education. One ex-

ample is the aim that every young 

person who becomes unemployed 

will be off ered a job, apprenticeship, 

training or other measure within 

four months by 2010. Another tar-

get is to reduce the EU average rate 

of early school-leavers to no more 

than 10 %.

The common targets are fl exible 

enough to allow each country to 

adjust them to national circum-

stances. However, knowing that the 

European Commission and other 

countries will review their progress 

helps keep them on track.

This coordination gives the coun-

tries easy access to each other’s 

best practice. This is particularly 

valuable when searching for good 

ways of integrating young people, 

women, older workers, people with 

disabilities, legal migrants and mi-

norities into the labour market.
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Investing in people

There should 

be room in the 

workplace for 

everyone

Digitising manuscripts 

makes EU cultural diversity 

more accessible

Digital preservation of history
Digitising valuable documents of historic and cultural importance can preserve 

fragile originals from too much handling and make the EU’s cultural diversity acces-

sible to far more people.

Digitising Lithuania’s original manuscripts, newspapers, old books, parish 

records, chronicles, artworks and other especially valuable and historically 

important objects has produced a virtual library of 3.6 million digital images 

accessible via a search engine in 10 languages – including Latin. 

This project has created more than 30 new jobs, introduced innovative tech-

niques, equipment and software and developed project management skills. 

The EU paid for more than 70 % of the cost of the project from funds to boost 

economic development in less prosperous regions. It did so not just because 

the project created jobs, but also because it contributed to reducing the 

‘digital divide’ which still separates some EU regions from others. The project 

helped build networks which make knowledge more accessible to people no 

matter in which region or country they live.

‘Even if Lithuania is not a pioneer for the European Union in general,’ says 

Regina Varniene, Deputy Director of the National Library of Lithuania and the 

project director for creation of the virtual library, ‘the strategic and practical 

complexity of implementing this project was defi nitely innovative for Lithua-

nia, as well as for the Baltic States as a whole.’
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Lifelong learning is 
crucial

The skills needed for jobs in a 

knowledge economy are not static. 

Opportunities for lifelong learning 

are essential. From schools through 

to adult education, the EU’s lifelong 

learning programme supports this 

by promoting cross-border ex-

changes, language skills and shar-

ing of good practice.

EU countries also aim for more simi-

lar requirements when it comes to 

the exact qualifi cation needed for 

a certain degree or profession. This 

makes it easier for students of any 

age to combine periods of study in 

diff erent countries and have their 

qualifi cations recognised wherever 

they end up working.

Acquiring new skills may not be 

enough to stay with the same com-

pany over a lifetime. The pace of 

technology change and of globali-

sation means that new companies 

exploiting new developments are 

emerging all the time, while oth-

ers cannot keep up and go out of 

business.

A business needing relief tempo-

rarily while it catches up may be 

able to get assistance from its gov-

ernment or from the EU. If a busi-

ness does fail, the individuals left 

without a job are often eligible for 

retraining funded by the EU. This 

could be paid for either from the 

European Social Fund or from the 

European Globalisation Adjustment 

Fund set up in 2007 specifi cally to 

assist those who lose their jobs as a 

result of globalisation.

In 2007, for example, Germany re-

ceived 12.8 million euro for the 

support of 3 300 workers who had 

lost their jobs after the Taiwanese 

mobile phone manufacturer BenQ 

had decided to withdraw all fi nan-

cial support to its two German sub-

sidiaries and to move its production 

mainly to the Far East. 

Flexibility is key

Being fl exible about the possibil-

ity of changing jobs over a lifetime 

career may be needed in a know-

ledge-based economy and a glo-

balised world. A policy of fl exicurity 

is the answer to this.

Flexicurity means a welfare state 

model with a pro-active labour 

market policy. The model is a 
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Help to face the challenge of globalisation
More open trade leads overall to benefi ts for both growth and employment, but as new job opportunities emerge, others 

may be lost. The European Globalisation Adjustment Fund was set up specifi cally to deal with these situations. It provides 

one-off  support for workers who lose their jobs due to changes in world trade patterns. Malta was one of the fi rst countries 

to benefi t.

Money from the fund is normally only available when 1 000 jobs or more are lost. 

Because of its small size, Malta was considered a special case when 675 jobs were lost 

in the textile and clothing sector because one company moved its whole operation 

to Asia and another moved some operations to North Africa. This is the equivalent of 

about 170 000 redundancies in Germany, 125 000 in the United Kingdom or 115 000 

in France.

Money from the globalisation fund is only granted if the lay-off s happen despite the 

company’s best eff orts to adjust to the new situation. The two Maltese companies 

had made these eff orts, investing both in their facilities and their staff , but the pace of 

structural change in the world economy was too great.

The EU put up around half the 1.3 million euro which the Maltese government pro-

vided to help the laid-off  workers with advice on how to fi nd new jobs, assistance 

with becoming self-employed and retraining.

Readiness to learn 

is essential in the 

modern workplace
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combination of fl exible hiring and 

fi ring rules (fl exibility for employers) 

and high benefi ts for the unem-

ployed (security for the employees). 

It does not mean encouraging job 

insecurity – people working in a 

series of short-term or temporary 

jobs, for example. It is rather about 

creating a broader employment 

context where job mobility, and 

especially upward mobility to jobs 

with higher pay and better working 

conditions, forms part of a normal 

career pattern.

However successful the EU is at 

creating jobs and growth, there 

will always be some people who 

will need a safety net – not just 

through education and retrain-

ing, but through policies aimed at 

reducing poverty and social exclu-

sion supported by social benefi ts. 

This is mainly the responsibility of 

national governments, but here 

too EU countries share their object-

ives and best practice, and use the 

 European Social Fund as a source of 

assistance.
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Pioneering work with ethnic 
minorities
In the next decade, 50 % of the increase in the United Kingdom’s 

workforce will come from ethnic minority communities. Despite 

this, people from these communities fi nd it much harder to fi nd 

jobs than others, and the situation has not improved in the last 

20 years. ‘Fair Cities’ is a pioneering initiative – in two English cities 

(Birmingham and Bradford), and also in the London Borough of 

Brent – that takes a new approach with a fi nancial contribution 

from the EU.

What is new with this programme is that the employer, not the 

jobseeker, is regarded as the ‘customer’ of public sector employ-

ment and skills agencies. Rather than improve the skills of the 

jobseekers and then send them looking for work, this programme 

consults employers fi rst about what they are looking for. Success is 

then measured not only by the number of successful candidates, 

but by the number of successful interviews and the number who 

stay in a job once they are in it.

The West Midlands Police Force is one of the employers in the pro-

gramme. ‘We ran a four-week pre-recruitment course for the Fair 

Cities group for potential candidates to become police community 

support offi  cers. The course was designed to make sure they under-

stood what we are looking for in terms of teamwork, communica-

tion skills, maths and English,’ says Neelam Puri, West Midlands Police partnership 

coordinator. ‘Thanks to this course, a number of the candidates were trained to 

become police community support offi  cers.’

Ethnic diversity 

is important in 

community support

©
 V

an
pa

ry
sm

ed
ia



Climate change, caused by emis-

sions of carbon dioxide and 

other so-called greenhouse gases, 

is one of the greatest threats to our 

planet. The emissions from energy 

use and transport which are the 

main causes of climate change are 

not being cut back fast enough.

EU leaders are committed to curb-

ing emissions and using the EU’s 

global economic and political posi-

tion to persuade other countries to 

do the same. The EU has set itself 

very tough targets for cutting emis-

sions, obtaining more electricity 

from renewable energies and using 

more sustainable biofuels instead 

of petrol and gas – provided that 

sustainable biofuels from non-food 

crops become available.

Halting climate change – and more 

broadly, stopping the deterioration 

of the environment and the deple-

tion of the planet’s resources – is es-

sential for sustainable growth. This is 

the kind of economic growth which 

will allow more of us and also future 

generations to enjoy a high quality 

of life and relative prosperity.

Green policies help to 
create jobs and growth

European eco-industries are a sig-

nifi cant and rapidly growing part of 

the EU economy, representing 2.1 % 

of GDP. They are expanding at 5 % a 

year, well above the growth rate for 

the economy as a whole. Including 

air pollution control, wastewater 

management, solid waste man-

agement, renewable energies and 

recycling, the EU’s eco-industries 

keep 3.5 million people busy in full-

time jobs. Wind power installation is 

a particularly fast-growing sector.

European businesses involved in 

eco-industries are in a strong pos-

ition worldwide. The EU is esti mated 

to have one third of the global mar-

ket in eco-industries – a market that 

is expected to be worth around 

500 billion euro by the year 2010.

Back in 1999, it was estimated that 

EU exports of greener goods – from 

fabrics made of hemp to wind tur-

bines – would increase at best from 

8.5 billion euro in 1998 to 22 billion 

euro in 2010. This level was already 

achieved in 2004.

The potential of European business 

to eco-innovate is underestimated. 

Evidence shows that clear laws in 

the area of the environment en-

courage companies to come up 

with new eco-products and en-

vironmental technologies which 

in turn help companies to reduce 

costs rather than the opposite. The 

EU’s leading role in the world in 

fi ghting climate change will bring 

further advantages for European 

business through increased pres-

sure to innovate even more.
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A greener economy

Manufacturing solar 

panels is good for the 

climate and the job 

market
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Jobs and growth can only hap-

pen in a stable economic envi-

ronment and one where no one EU 

country adopts economic policies 

which could undermine the eff orts 

of the others. EU members not only 

agree on this, but agree on how 

economic policy and employment 

strategies fi t together.

The Economic and Monetary Union 

(EMU) provides the base for this. Not 

all EU members have adopted the 

euro yet, but all EU countries have 

agreed on common parameters 

which create economic stability 

for all by running their economies 

on sound principles. These include 

living within their means, or if they 

do go into debt, then not borrow-

ing so much that debt repayments 

become a drag on the economy. 

This would put an unacceptable 

squeeze on other areas of spend-

ing, such as infrastructure, social 

welfare and job creation.

Ministers of economy and fi nance 

meet regularly to make sure they 

are still on track. The countries with 

the euro as their currency have their 

own forum for this, known as the 

Eurogroup.

A framework for low 
infl ation

Low infl ation is a key element of eco-

nomic stability. When governments 

13

Getting the  econo mic 
backdrop right

The euro helps to keep 

prices under control

The euro – one currency, many opportunities
The euro is probably the EU’s most tangible achievement. The single currency is shared by 16 countries (2009), 

representing two thirds (over 350 million people) of the EU population. They include Belgium,  Germany, 

 Ireland, Greece, Spain, France, Italy, Cyprus, Luxembourg, Malta, the Netherlands, Austria, Portugal, Slovenia 

and Finland. Slovakia uses the euro from 1 January 2009. Denmark, Sweden and the United  Kingdom do not 

currently use the euro, while the countries that entered the EU in 2004 and 2007 are committed to adopting 

it when they are ready.

The benefi ts

At a very basic level, the euro brings the advantage of not needing to change money when travelling 

through much of the EU.

For businesses operating in the euro area this means a signifi cant saving. They do not need to protect them-

selves against sudden exchange rate swings, or incur costs of cross-border payments.

For individual consumers, the euro makes it much easier to compare prices – and buy across borders, par-

ticularly online. This price transparency is good for competition as it keeps a downward pressure on prices in 

the euro area.

The euro has become an attractive international currency. Tourists can increasingly travel all over the world 

with euros in their pockets and businesses trade with it beyond the countries having adopted it as their 

currency.

The euro boosts trade. The EU countries using it have become the largest trading power in the world. By 2006, they accounted 

for over 13 % of world trade, which is slightly more than the United States.

The single currency has meant increased growth and more jobs. It has also provided historically-low interest rates. Looking at 

the economy as a whole in the euro area, average infl ation has fallen from 9.3 % in the 1970s and 7.5 % in the 1980s to 2.1 % 

on average since 1999.

The euro also protects consumers against a deeper impact of what happens in the rest of the world, for example escalating oil 

prices. The price of oil has increased nearly fi ve times in dollars in the last fi ve years, while the price increase in euro is nowhere 

near this fi gure. The same goes for recent increases in international food prices.
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have balanced budgets and low lev-

els of debt, this contributes to low 

infl ation, as they do not need to bor-

row money. This lessens the upward 

pressure on the price of money, i.e. 

interest rates. Low  interest rates gen-

erally refl ect low infl ation.

The European Central Bank, the 

banker to the EU’s commercial 

banks, plays a crucial role in keep-

ing infl ation low in the 16 countries 

using the euro (2009). It sets the 

rate at which banks can borrow 

money from it at a level designed to 

keep the average rate of infl ation in 

these countries at below, but close 

to, 2 % over time. The central banks 

of other EU countries set their own 

interest rates, but the framework of 

EMU means that infl ation should 

never vary greatly from one coun-

try to another.

The target of a low infl ation about 

2 % has been achieved in all the 

years the euro has existed, but in 

2008 prices rose higher due to in-

creased world prices on oil and 

food.

The euro is good for jobs

Since it was launched in 1999, the 

euro has steadily gained in credibil-

ity in world fi nancial markets, which 

were in some cases inclined to 

write it off  as an ‘experiment’ in the 

very early days. This gain in cred-

ibility has also helped businesses, 

since they can now do business in 

the euro across the world. The euro 

has also been good for jobs and 

growth: since 1999, some 16  million 

jobs have been created in the euro 

area (the EU countries using the 

euro).

Looking ahead

The EU has already had consider-

able success in creating jobs in re-

cent years through a partnership 

between the European Commis-

sion and national governments in 

promoting structural reforms in 

labour markets, and through its 

policies promoting growth and 

competitiveness. In the early part 

of the decade, the number of peo-

ple in jobs appeared to be stuck 

at around 63 % compared with a 

target of 70 % by 2010. However, 

progress has been made in recent 

years and the fi gure has gone up to 

around 66 %.

Some 7.5 million jobs were created 

in the EU in 2006–07 alone. Unem-

ployment has been brought down 

to levels largely unknown for two 

decades, and the job market has 

become more resistant to econom-

ic downturns, with the number of 

jobs nonetheless actually continu-

ing to grow.

The EU growth and jobs strategy 

cannot take all the credit for this. 

The EU countries would have intro-

duced many reforms come what 

may. Nevertheless, there is evidence 

that the coordinated approach has 

made an important contribution.
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Facts and fi gures – key achievements for jobs and growth
The EU jobs and growth strategy has contributed to the EU’s recent economic achievements in several ways.

 ■  The EU is expected to create more than 10 million jobs over the period 2006-09.

 ■  The employment rate in the EU increased from 62.5 % in 2001 to 65.4 % in 2007 and is expected to rise to about 67 % 

in 2008.

 ■  Unemployment has decreased signifi cantly over the last few years and is expected to be slightly below 7 % in 2008.

 ■  Despite turmoil on the world markets, economic growth remained solid with around 2.8 % growth in 2007 and an 

expected 2.0 % growth rate in 2008.

 ■  With sharp increases in oil, energy and food prices, infl ation is likely to increase in 2008 to around 3.6 %. In 2009, 

it is expected to fall again to signifi cantly lower levels – closer to the European Central Bank target of 2 % over the 

medium term.

The euro has brought 

tangible benefi ts to 

business
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 FURTHER READING

EU economic policy: 

 ec.europa.eu/economy_fi nance

How the euro benefi ts us all: 

 ec.europa.eu/economy_fi nance/publications/publication9869_en.pdf

Ten years of the euro – 10 success stories:

 ec.europa.eu/economy_fi nance/emu10/successes/index_en.htm

EU employment and social policy: 

 ec.europa.eu/social 
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EUROPEAN COMMISSION REPRESENTATIONS

 Representation in Ireland

18 Dawson Street

Dublin 2

Tel. (353-1) 634 11 11

Fax (353-1) 634 11 12

Internet: ec.europa.eu/ireland/

E-mail: eu-ie-info-request@ec.europa.eu

 Representation in the United Kingdom

8 Storey’s Gate

London SW1P 3AT

Tel. (44-20) 79 73 19 92

Fax (44-20) 79 73 19 00/10

Internet: ec.europa.eu/uk

 Representation in Scotland

9 Alva Street 

Edinburgh EH2 4PH

Tel. (44-131) 225 20 58

Fax (44-131) 226 41 05

Internet: ec.europa.eu/uk

 Representation in Wales

2 Caspian Point

Caspian Way

Cardiff  CF10 4QQ

Tel. (44-29) 20 89 50 20

Fax (44-29) 20 89 50 35

Internet: ec.europa.eu/uk

 Representation in Northern Ireland

Windsor House

9/15 Bedford Street

Belfast BT2 7EG

Tel. (44-28) 90 24 07 08

Fax (44-28) 90 24 82 41

Internet: ec.europa.eu/uk

 Representation in the United States

2300 M Street, NW – 3rd fl oor

Washington DC 20037

Tel. (202) 862 95 00

Fax (202) 429 17 66

Internet: eurunion.org

222 East 41st Street, 20th fl oor

New York, NY 10017

Tel. (212) 371 38 04

Fax (212) 688 10 13

Internet: eurunion.org

 Offi  ce in Ireland

European Union House

43 Molesworth Street

Dublin 2

Tel. (353-1) 605 79 00 

Fax (353-1) 605 79 99

Internet: europarl.ie

E-mail: epdublin@europarl.europa.eu

 United Kingdom Offi  ce

2 Queen Anne’s Gate

London SW1H 9AA

Tel. (44-20) 72 27 43 00

Fax (44-20) 72 27 43 02

Internet: www.europarl.org.uk

E-mail: eplondon@europarl.europa.eu

 Offi  ce in Scotland

The Tun

4 Jackson’s Entry

Holyrood Road

Edinburgh EH8 8PJ

Tel. (44-131) 557 78 66

Fax (44-131) 557 49 77

Internet: www.europarl.org.uk

E-mail: epedinburgh@europarl.europa.eu

There are European Commission and Parliament 
representations and offi  ces in all the countries of the 
European Union. The European Commission also has 
delegations in other parts of the world

EUROPEAN PARLIAMENT OFFICES

YOU CAN ALSO OBTAIN INFORMATION AND BOOKLETS IN ENGLISH ABOUT THE EUROPEAN UNION FROM

Getting in touch
 with the EU
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ONLINE

Information in all the offi  cial languages 

of the European Union is available 

on the Europa website: 

europa.eu

IN PERSON

All over Europe there are hundreds of local 

EU information centres. You can fi nd the 

address of the centre nearest you on this 

website: 

europedirect.europa.eu

ON THE PHONE OR BY MAIL

Europe Direct is a service which answers 

your questions about the European Union. 

You can contact this service by freephone:

00 800 6 7 8 9 10 11, or by payphone from 

outside the EU: (32-2) 299 96 96, or by 

electronic mail via europedirect.europa.eu

READ ABOUT EUROPE

Publications about the EU are only a click 

away on the EU Bookshop website: 

bookshop.europa.eu 

22-09-2008



The European Union 
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Jobs and growth
in the EU 
A roadmap to 
a sustainable tomorrow

E conomic growth and job creation are vital to safeguarding our way of 

life and our standard of living. Faced with the challenges of globalisation, 

ageing populations and climate change, EU leaders have agreed a compre-

hensive strategy for creating jobs and growth, and sharing the benefi ts equit-

ably across the EU and all groups in society. The EU growth and jobs strategy 

is beginning to bear fruit. It works to unlock the knowledge and innovation 

potential of the EU, to translate ideas into competitive business opportun-

ities, to invest in people, and to create a greener economy in the interests of 

job creation now and tomorrow.

EN

Europe on the move
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